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The Great American Food Show

April 27-28, 2004

The Great American Food Show 2004 will be part of the “World's Finest
Foods’ on April 27-28, at the Shangri-La, Makati City, Philippines.
“World's Finest Foods’ is organized by the embassies of the United
States, Audtrdia, Canada, and New Zealand. This show will showcase a
large and unique collection of high quaity food and beverages. Thisisa
low-cost opportunity to promote to key retail and food service buyersin
one of the most promising growth markets for U.S. foods.

The Philippinesisa$ 1 billion market for imported consumer food and
beverages. In 2002, the United Stetes exported over $171 million of
consumer ready food andbeverages ta the Philippines making the
Philippines the largest market for.consumer ready foods in Southeast Asa
and the 15th largest market. for! agriculfural products.

The Philippines supermarket and HRI industry continues to modernize and
expand in metro Manilaand beyond to key provincid cities. Thisis good
news for U.S. exporters snce modern chains tend to rely more on
imported products than traditional Philippines corner stores and wet

markets. Philippi mMce for U.S. brands and are
or new -prodcts. -

adwaysontheloo

Products with the biést prosect in the Philippines include chocolate
candies, fresh fruitsand vegetablé chi dairy based food ingredients,
chips and other sa Ces,/

cat food, cheeses, jUiee d dried frits.
Khaliska Meardry Ramona Singian

USDA Trade Show Office ATO Manila Office

Td: 202-720-3065 Td: 011-63-2-887-4970
Fax: 202-690-4374 Fax: 011-63-2-887-1268

Khaliaka.M eardry @usda.gov Ramona Singian@usda.gov
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Prices:

Furnished BOOEh (3X2M)......cououiiee et $800
TADIE (IXL.5M) ..ttt et ettt e e be e beebesbeste st e e eseeaeeaeebeebeneeneans $400
Product REPIESENLELIVE..........cceveveeeeieeieieteseete ettt et e s besaesreeseeneeseensesenaenrennas $100

Product Representatives:

The Agriculturd Trade Office in Manila can hire and train loca executives to augment your

teamn or represent your products during the show. The Product Representative will be tasked to
promote and monitor interest/feedback on your products. The information gathered will provide
your company with a collective tool to access the market!

Cost: $100.00 per representative--includes 3-day training by USDA/Agricultura Trade Office,
booth set-up, show proper, and consolidation of information.

Must purchase a booth or table! L
Convenient Consolidation Point: =90 T i T}

Ship your product samples viaair conveniently through-@consolidation point on the West Coast
directly to Manila. Consolidation services include customs clearance, storage, and drayage. The
exhibitor is responsble for delivery of product samplesto the consolidation point. Detailed
shipping ingructions will be included in the Exhibitor’ s Manud.

Shipping Fees:
s First 100kg (220 Ibs) Free of Ch _ [ _
¢+ First 50kg (110 Ibs) Free of Charge per $400 table and/or ¥z booth
+« All additional charges aréither ilityaof the exhibitor!

Hotel Accommodation:
We have negotiated a discounted rate with L $11 tax per night for
sngle/double occupancy.  Additiond detailswill follow.



RESERVATION FORM

Please keep copy for your records and see terms and conditions!!!
[11 02  Number of Exhibitors reserving the booth (Attach data for company No. 2)

Name:

Title:

Company:

Address:

City: L State Zip:

Tdl: : , Faxﬂ

Email: Homepage:

Product(s):

[ ] Master Card  [Visa Card Credit

Card Number

Signature

Checks should be made payable to USDA/FAS. Send to the following address:.

Attn: Khaliaka Meardry
1400 Independence Avenue SW
Room 4646; Mail Stop 1052
Washington, DC 20250-1052
(Useroom #if usng a courier serviceand Mail stop if using US mail system)
Note: USMail to our office may take several weeks!!!
Termsand Conditions
Great American Food Show 2004, “World’s Finest Foods”




Upon acceptance of your completed Reservation Form and full booth payment, the following
Terms and Conditions will be in effect and are subject to such additions or the USDA Trade
Show Office may make changesas. Exhibitors will be promptly advised of any changes or
additions.

The U.S. Department of Agriculture (USDA) agreesto:

1 Provide the participant with the standard booth package described in this brochure.

2. USDA reservestheright to rearrange the floor plan at any time and/or rel ocate exhibitors
should it become necessary or advisable in the judgment of show management.

3. Issuerefunds to exhibitors canceling their participation in the show according to the
"Cancellation/Refund Policy” and issue afull refund to adl participants, if the show is
canceled.

Cancellation/Refund Policy:
All cancellations must be made in writing.

Cancellation Date: £ Amount withheld:
Cancel prior to or on February, 2004 =3, 50% of total stand cost
Cancel after March 1, 2004 " '100%of total stand cost

4.  Refrain from providing commercia third 0@5 with exhibitor contact information prior to
GREAT AMERICAN FOOD SHOW 2004, unless authorized to do so on the Reservation
Form.

The Exhibitor agreesto:

1.  Promote and display only products consisting of at least 50 percent agricultural
and/or food ingredientsof U.S. origin, computed on avalueor volumebasis. Product
labelsmust indicatethat theproductswereather roduced or processed intheUnited
States. Show managementghastheauthel mﬁﬁ%ave any non-U.S. products from
an exhibitor's booth.

2. Accept the location of the assig Qoth within the W.S. Pavilion at GREAT AMERICAN
FOOD SHOW 2003, with the andli .,3; ments will be made according to
booth location preferences ing n the'exhi bitar's Reservation Form, if possible.

3. Usethe booth decoration and _[ Dy 1 SDA Trade Show Office, unless
written permission is received fromddSDAwautt fi |ng .’5‘;':- ations to the booth design.

4.  Pay the cost of any booth personnel equi pment or services ordered from show
management. Payment for all services must be made at the time the services are requested,
unless otherwise stated. Outstanding financid obligations preclude participation in future
USDA trade shows.

Continued
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13.

14.

15.

Share the assigned booth with no more than one other exhibitor. Note: USDA will
authorize no more than two companies to be listed on the booth fascia board and permit no
more than two companies to be represented in the booth. All companies must be properly
identified on the Reservation Form.

Refrain from subleasing the booth; in the case of State Departments of Agriculture, state or
regiond trade groups, and USDA market development cooperators, booths may be
subleased to their members with the approval of the USDA Trade Show Office.

Provide a qualified sales representative during the entire show.

Display only products for which the participant is authorized to negotiate commercial sales.
Strictly observe the regulations prohibiting sales of product samples during the show.
Refrain from dismantling the booth before the show closes on April 28, 2004.

Arrange for dl equipment and booth materias to be removed from the show site on April
28, 2004 within two hours after completion of the show. USDA will not secure exhibitor
equipment or booth materials beyond two hours of show completion.

Release the U.S. Government, its agents, and officers of liability for any losses due to
participation in the U.S. Pavilion, GREAT AMERICAN FOOD SHOW 2004. This refers
in particular to late product shi pments in-trangit damage, loss of product samples, and
unauthorized removal of equipment oF supplies at'the end of the show.

Arrange and pay for the transpart of productsamples, promotional materials, and
equipment back to the United States afterfthe show. Exhibitors may release any remaining
product samples to show management for donation to local charities.

Complete dl questions on the exhibitor evaluation survey, including those pertaining to
projected sales, which will be distributed by the Show Coordinator near the end of the
show. Thisinformation is used on a confidential basisto determine the cost-effectiveness
of these activities.

The Foreign Agricultural Service i is not respons ible for any non-refundable expenses that
participants incur as a result gancellationiof,or ation in GREAT AMERICAN
FOOD SHOW 2004. These indlude, but are 1o Ilmlted to non-refundable airline tickets,
hotel reservations, and rental.ca -

PLEASE KEEP ACOPY FOR YOUR RECORDS.




